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Our brand’s visual identity–the logo, typefaces and colors that  
complement it – creates one of the first impressions the public,  
our community, staff and students see of Hicksville Public Schools. 
Each employee and board member has a responsibility for  
promoting our brand identity and ensuring its consistency.

Although there may be occasions when a degree of flexibility is 
required, the standards in this manual will help you apply our brand 
identity correctly in a wide variety of environments. By diligently  
following this guide, you will protect our identity and ensure its  
consistency and effectiveness. 

Our Department of Public Information is responsible for ensuring 
brand consistency across the district. If you have questions about 
the district brand and using the logo, please contact our Digital  
Media Specialist at mediasupport@hicksvillepublicschools.org.
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The official logo will be prominently displayed on all school public
information and promotional materials, including facility signage. 
The logo cannot be changed in any way. This includes its  
proportions, fonts and colors.
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Uses of the logo

• Do not alter the logo in any way. This includes changing it proportions.
• Do not replace the words in the “mark” with any other word.
• Do not redesign, redraw, animate, modify, distort or alter the
proportions of the mark.

• Do not surround the mark with, or place in the foreground over,
a pattern or design.

• The logo mark should not be rotated or rendered to appear
three-dimensional.

• Do not add words, images or any other new elements to the mark.
• Maintain the approved typeface. Do not substitute with any other fonts.
• Do not enclose the mark in a shape or combine it with other design
elements or effects.

• Never modify the size or position relationship of any element within
the mark.

• Do not add additional copy to the mark.
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Our Hicksville school community consists of our district office and 
all 9 schools. Each have a logo and their name attached. These 
logos mastheads should always remain as it is shown here. Introduction
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Hicksville Tagline info
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These colors must be a prominent part of all HPS communications 
produced in color. Colors are often used in the terms of CMYK 
(used for print media), RGB (used in electronic media) AND HEX 
(used for the web). It is important to understand color distinction 
between the two.
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HPS Orange 
CMYK - 0/86/100/0
RGB - 240/76/35
HEX - f04c23

HPS Black 
CMYK - 2/2/2/95
RGB - 49/47/48
HEX - 312f30
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ARIAL Regular
ARIAL Italic
ARIAL Bold
ARIAL Bold Italic
ARIAL Black

Arial is used for the majority of text for the entire school district. It’s 
available in several different weights. 

HICKSVILLE 
Public Schools

Web Styles

Please adhere to the current established web type styles when 
adding text to your schools website and creating web news stories.
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Subheads
Arial 18px 
bold & underline 

Body Text 
Arial 16px 
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Website type styles for adding text to your schools website and 
creating web news stories.

Banner size and orientation: 1900 pixels X 750 pixels
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Body Text 
Arial 16px 

Use lines as a guide for picture placement
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Print

All department forms, marketing materials, and other print materi-
als prepared by or for HPS must adhere to the logo, color and font 
standards identified in this brand guide. 

Electronic

E-Newsletters, Press Releases, Fax Cover Sheets, Power Point
Presentations, and Web Pages prepared by or for HPS must ad-
here to the logo, color and font standards identified in this brand 
guide. 
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Guide & Handbook Covers
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An marketing campaign is a specifically designed strategy that 
is carried out across different mediums in order to both achieve 
results and to increase brand awareness, sales and communication 
within a specific market. At HPS we pride ourselves on carrying 
out our brand message through out all we do and how we do it. 
From web banners, social media posts, flyers, promotional items 
and even email signatures, we are committed to promote our brand 
message.
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